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expresses our conviction to provide solutions  
that make the world a better place.

editorial

Wienerberger is more than a successful, leading international provider of building  
material and infrastructure solutions with over 200 years of experience. Wienerberger 
is a microcosm shaped by five success factors: people, sustainability, innovation,  
entrepreneurship, and growth – with a global network and a strong presence in local 
markets, united by a common identity and a shared vision. This is what “WOW – 
World of Wienerberger” stands for. It is the source that gives us the strength to success-
fully assume our responsibility towards the environment, society, our stakeholders,  
our employees and our shareholders now and in the future.

Those who want to understand Wienerberger need to understand the World of  
Wienerberger. For this reason, in this magazine we want to make this WOW visible, 
tangible and comprehensible.

WOW – WORLD OF  
WIENERBERGER
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Preface

Heimo Scheuch

CEO Wienerberger AG
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Wienerberger has been part of 
people’s lives for more than 200 
years. Taking the lead in innovation, 
we are developing smart building 
materials and solutions that create 
added value: From energy-efficient 
single-family homes to intelligent 
infrastructure solutions for urban 
development – Wienerberger’s know- 
how is represented in all walks of life, 
in Europe as well as in America.

This is the reason why we chose 
“WOW” as the title for this magazine, 
standing for the “World of Wiener-
berger” with its approximately 17,000 
employees who, together with our 
partners, are working day by day 
to find the best possible solutions 
for our customers and sustainably 
improve the world we live in. At 
Wienerberger, we take advantage of  
the long-term growth potential of  
the entire Group to increase the 
value of the company in ecological, 
social and economic terms. 

Today, we benefit from the strength 
of the Group in innovation, sustaina-
bility and digitalization to generate 
organic growth. In our operational 
business, we continue to step up the 
pace of digitalization in all fields of 
work, from the optimization of our 

production processes to new forms of 
digital interaction with our customers 
to the development of new business 
models.

By continuously improving and 
broadening its product portfolio, 
Wienerberger has evolved from 
a supplier of building materials into 
a provider of systems for innovative 
building and infrastructure solutions 
for the future.

Our objective is to generate further 
organic growth through scalable 
product and service solutions for 
our customers and to support them 
in addressing their daily challenges.

Day after day, we are consistently 
pursuing our value-enhancing growth 
strategy in the fields of infrastructure, 
residential construction and renova-
tion in our European and North 
American core markets.

The transformation of our company 
from a supplier of products into an 
innovative provider of systems for  
the entire building envelope and for 
infrastructure is being further advanced 
through organic growth projects and 
selective acquisitions, always with a 
focus on sustainable growth.  

Our responses to global challenges, 
such as climate change, scarcity of 
resources, shortage of skilled labor 
and digitalization, will continue to 
drive our future organic growth.

Within the framework of our ESG 
strategy 2023, the Wienerberger 
Group will focus, in particular, on 
three central topics: biodiversity, 
circular economy, and decarbonization. 

For two centuries, we have continu-
ously improved people’s quality  
of life, assumed responsibility for 
generations to come, and shaped the 
future of building construction. 

PREFACE

7



HEIMO  
SCHEUCH

CEO  
Heimo Scheuch is responsible for 
the strategic and operational devel- 
opment of the Group. Thanks to his 
many years of industry and manage-
ment experience and his strong 
focus on sustainability, digitalization, 
innovation and growth, he has 
succeeded in putting the Group on 
a successful growth course. Heimo 
Scheuch is a truly international 
manager, having studied and worked 
in various countries.

Since he became the Group’s CEO 
on August 1, 2009, he has focused on 
implementing a strong set of corpo-
rate values within the organization.

MANAGING 
BOARD

Wienerberger

The Managing Board of Wienerberger AG  
takes strategic decisions and assumes res- 
ponsibility at the highest level of the Group.  
It comprises four members:

Chief Executive Officer Heimo Scheuch is  
responsible for the strategic and operational  
development of the Wienerberger Group.  
Chief Financial Officer Gerhard Hanke is  
in charge of all financial matters, procure- 
ment, IT & digitalization, and performance 
management. Solveig Menard-Galli holds  
the position of Chief Operating Officer  
for the Wienerberger Building Solutions  
Business Unit. Harald Schwarzmayr is  
the Chief Operating Officer responsible  
for Wienerberger Piping Solutions.
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GERHARD  
HANKE 

CFO 
Gerhard Hanke has held the Position 
of Chief Financial Officer (CFO) of 
Wienerberger AG since March 1, 2021. 
He is responsible for company finances, 
Procurement, IT & Digitization and 
Performance Management.

Gerhard Hanke has successfully  
held a variety of leadership positions – 
very often combining responsibilities 
in Finance and Operations – in the 
Wienerberger Group for more than  
20 years, most recently as COO 
Region East/Central of the Business 
Unit Wienerberger Building Solutions. 

SOLVEIG  
MENARD-GALLI 

COO WBS 

Solveig Menard-Galli has served  
on the Managing Board as Chief 
Operating Officer of Wienerberger 
Building Solutions since July 2020. 
Previously, she was responsible for 
performance enhancement and 
digitalization measures as Chief 
Performance Officer (CPO) of 
Wienerberger AG. She has been  
very successful in leading the 
implementation of the Fast Forward 
program and the associated processes 
of digitalization and cultural change. 

Her current field of responsibility  
is focused on the development of 
innovative system solutions and the 
design of digital business models  
and new smart services.

HARALD  
SCHWARZMAYR

COO WPS 

Harald Schwarzmayr was appoint- 
ed Chief Operating Officer of  
Wienerberger Piping Solutions in 
June 2020. In the course of his 23-year  
career with Wienerberger, he has held 
various executive positions within 
the Wienerberger Group since 1997 
and implemented numerous strategic 
growth projects and M&A transactions.

His current field of responsibility is 
focused on enhancing the company’s 
strength as a provider of infrastruc-
ture systems and expanding its 
in-house portfolio.
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Stockyard for pipes in Ljung, Sweden
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Wienerberger

In a  
Nutshell

€ 3.4 billion
Revenue 2020

10%
North America

90%
Europe

Wienerberger is a leading international 
provider of smart solutions for the entire 
building envelope and infrastructure. From 
energy-efficient homes and safe sewer 
systems to efficient agricultural irrigation 
and attractive public spaces, Wienerberger’s 
expertise can be seen in all areas of life. 

With sustainable and innovative products we 
enable the best solutions for our customers, 
improve the quality of life and shape the 
future of construction.
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29
In 29 countries we act as a local

business partner for our customers

1819 
The birth of  

Wienerberger

197
In more than 200 plants we produce  
sustainable and innovative products

2021
We build on 200 years of
innovation and experience

~17,000
Approximately 17,000 employees are united by one  

aspiration: to improve people’s quality of life
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Germany

€ 270 million
Revenues 

8% 
of Group turnover

USA

€ 302 million
Revenues 

9% 
of Group turnover

Belgium

€ 315 million
Revenues 

9% 
of Group turnover

Netherlands

€ 335 million
Revenues 

10% 
of Group turnover

United Kingdom

€ 340 million 
Revenues 

10% 
of Group turnover

Poland

€ 231 million
Revenues 

7% 
of Group turnover

Austria

€ 227 million
Revenues 

7% 
of Group turnover

France

€ 187 million
Revenues 

6% 
of Group turnover

Wienerberger

Sites and  
Markets
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Wienerberger is a leading international provider of smart solutions for the entire building envelope  
for new build and for renovation as well as infrastructure solutions for water and energy management. 
Currently, we have 197 production sites in operation in 29 countries and we export our products to 
markets all over the world. We are the world’s leading brick manufacturer and Europe’s number one in 
clay roof tiles. Moreover, we hold top market positions in pipe systems around Europe and are a leading 
supplier for concrete pavers in Central and Eastern Europe.

Products & production plants
Clay blocks (61), facing bricks (36), roof 
systems (31), pavers (20), plastic pipes and 
ceramic pipes (33), digital products and 
solutions (2)

Wienerberger in Europe
Wienerberger, a brick producer with a history 
dating back to 1819, took its first step toward 
internationalization in 1986 by expanding into 
neighboring countries. Over the next few years, 
Wienerberger diversified its product portfolio by 
adding plastic and ceramic pipes, facing bricks, 
roof tiles and pavers, soon gaining a leading 
market position in Europe. Today, Wienerberger 
holds leading market positions in building 
material solutions for the entire building  
envelope and in pipe systems for buildings  
and infrastructure.

Europe

15,267  
Employees

€ 3,030 million
Revenues

Products & production plants
Facing bricks (9), concrete products (1),  
plastic pipes (1), calcium silicate brick (2)

Wienerberger in North America
With the acquisition of US-based General Shale 
in 1999, Wienerberger gained its first foothold in 
North America. Eight years later, the company 
entered the Canadian market by acquiring 
Arriscraft International. Since that time, 
Wienerberger has succeeded in diversifying its 
markets and expanding its position in the 
business with plastic pipe solutions and facing 
bricks. Our strength in this market is primarily 
attributable to our range of facade solutions  
for residential and commercial buildings as well 
as infrastructure solutions based on our plastic 
pipe systems. With the planned acquisition of 
Meridian Brick, we will become the leading 
supplier of clay facing bricks in North America. 
Closing subject to approval by the competition 
authority.

North America

1,352  
Employees

€ 325 million
Revenues
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Wienerberger

At a 
Glance
With its sustainable products  
and solutions, Wienerberger is 
pursuing a clear goal: to improve 
people’s quality of life by pro- 
viding outstanding solutions for 
new build, renovation, and  
infrastructure. 

Our durable products and smart 
system solutions are used for the 
construction of entire buildings  
as well as urban infrastructure: 
from roof and wall systems to 
facade solutions to entire piping 
systems for a secure supply of 
energy and water. Our products 
help to improve the energy 
efficiency of buildings and thus 
contribute to protecting our 
environment. In recent years, 
Wienerberger has continuously 
broadened its product portfolio 
and developed innovative full-
range solutions for a wide variety 
of applications: resource-efficient 
systems for heating, cooling  
and ventilation, innovative water 
filtration and irrigation systems, 
and sustainable solutions for the 
building envelope. 

16



17



Our Strategy
Wienerberger

Our Priorities
All our entrepreneurial activities are subject to clearly defined and ambitious ESG criteria. Our primary goals 
are to increase the value creation within the house and to become a full-range provider of system solutions for 
energy and water management. To achieve these goals, we focus on key factors: Innovation, Operational Excel-
lence and M&A and portfolio optimization. In our core markets in Europe and North America we continuously 
pursue expansion in our core segments: new build, renovation, and infrastructure. 

We focus on these growth areas

Core Segments

New build, Renovation, 
Infrastructure

Europe, 
North America

Core Markets

18



Organic  
growth through

Innovation

During the past 10 years, we have 
grown organically by more than  
6% per year. We are continuing  

this trend by advancing our 
trans formation into a full-range system  

provider, steadily improving our  
product mix, and supplementing  

it by digital services.

Process  
improvements through

Operational  
Excellence

We will generate additional  
earnings growth through our  

efficiency enhancement program 
focused on manufacturing and  
all relevant business processes. 

All our criteria are subject to clear ESG criteria 
decarbonization, biodiversity & circular economy

External  
growth through  

M&A and Portfolio 
Optimization

An extremely attractive pipeline  
and the positive track record of recent 

years provide the basis for further  
value-accretive transactions. At the 
same time, we regularly review our 

corporate portfolio for growth  
prospects and profitability.
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Our Targets 2023
Wienerberger

Non-financial Targets
We will continue on our resilient and successful growth course. Our focus remains on Operational Excellence, organic 
growth through innovation, and external growth through M&A. All our activities in these areas are fully in line with our 
ambitious ESG targets. Moreover, we are committed to the target of zero greenhouse gas emissions to be achieved within 
the framework of the European Green Deal by 2050. 

Environment Social

Biodiversity

100%
biodiversity programs for  

all our sites in place

Training  
and Development

10%
more training hours per employee

Circular Economy

100%
of new products will be 

designed in a way that they  
are reusable or recyclable

Decarbonization

15%
less CO2 emissions 

Diversity

>15%
female employees in Senior Management

>30%
female employees in white collar positions

Social Projects

200
housing units built with our products per year  

for people in need in our local markets
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Financial Target

 € 135 million
We will deliver an EBITDA enhancement of  

€ 135 million through self-help measures until 2023

€ 60 million p.a. 

ESG investments
in the circular economy, biodiversity and  

the reduction of CO2 emissions

€ 80 million p.a. 

Special investments 
in recyclability, innovative product design and  

broadening the range of system solutions

Growth investments
to achieve our ambitious target for 2023

Governance

Committed to highest 
national and international 

governance standards,  
with focus on: 

 Business strategy

 Board diversity and composition

 Executive compensation

 Succession management

21



For the picture shown here, various pictures of Wienerberger employees were taken and assembled.
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People
Each individual contributes to the overall image of Wienerberger.

Our approximately 17,000 colleagues in 29 countries know what  

matters to our customers. They all contribute their points of view

and their culture to the Group. With our building material and

infrastructure solutions we improve people’s quality of life around the  

globe. For more than 200 years, people have been at the center of the  

World of Wienerberger – be it as employees, partners, or customers.
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W
orld

 of W
ienerberger

>

Our Vision
We aim to be the most highly 
regarded manufacturer of 
sustainable building materials 
and infrastructure solutions  
and the preferred employer  
in our markets. 

Our Culture
We live by our values and share 
them with all our stakeholders. 
Based on our strong corporate 
culture, local teams join forces  
in a dynamically evolving 
international company. 

Our Employees
Our employees are of crucial 
importance for the success of  
our company. Thanks to their 
professionalism, their passion, 
and their entrepreneurial spirit, 
we can seize opportunities, act 
with determination, and create 
value for our stakeholders. 

Our Mission
We improve people’s quality  
of life by providing outstanding 
solutions for new build,  
renovation, and infrastructure. 

Our Goal
The primary goal of our 
entrepreneurial activities is  
the continuous growth of our 
company based on a strategic 
commitment to our ESG  
and financial targets. 

Mission  
Statement
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W
orld

 of W
ienerberger

>
We offer our stakeholders a unique value proposition through which 

we create value and set ourselves apart from our competitors. 

Growth through operational 
Excellence, organic Growth, 

and M&A 
Wienerberger is a growth 

company that generates strong 
organic growth through  

innovation and operational 
excellence as well as external 

growth through M&A. 

Customer Proximity 
 and strong Brands 

We use our profound market 
know-how together with our 

sustainable products designed 
for a long service life to offer  

our customers attractive solu-
tions that are tailored to their 

needs. Through our strong plat-
forms and brands, we combine 

the advantage of maximum 
customer proximity in local 

markets with the potential of an 
internationally operating group. 

Value  
Proposition

Innovation Leadership
We market cutting-edge  

products and solutions that  
offer added value for our  

customers and enhance the 
efficiency of their projects. 

Highly efficient Processes
We create value by contin-

uously improving the efficiency 
of our processes and we benefit 

from economies of scale through 
the group-wide exchange of 

successful projects. 
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Recreational area Wienerberg in Vienna, Austria
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1) Further information on our ratings can be found on our website.

We support these initiatives Our sustainability ratings1)

Wienerberger

ESG Track Record

24%
less CO2 emissions  

from electricity used in plastic pipe  
production compared to 2010

1,136
people in need supported 

including 121 families, received help  
during the current partnership period with  

Habitat for Humanity (2018–2021)

13%
women in executive positions  

and 30% women on the Supervisory Board

Responsible
Supplier Management

In 2020, 12% of employees in Procurement 
were trained by external certification bodies to  
perform on-site audits as accredited supplier 

auditors. The new Responsible Sourcing Policy  
provides for binding integration of ESG  

criteria in supplier management.

New Group-Wide  
Health & Safety Policy 

The new policy was adopted by the Managing Board  
in January 2021 and applies across the Group.

TCFD Sustainability  
Reporting  

Starting in 2021, we are extending our  
disclosures of climate-related impacts in accordance  

with the TCFD recommendations.
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As a leading international provider of building material 
and infrastructure solutions, Wienerberger is aware of its 
responsibility and strives to create sustainable values to 
improve people’s quality of life.

Building for People
Within the framework of our Sustainability Roadmap 
2020, we have set ourselves ambitious targets in four 
crucial fields of action: employees, production, products, 
and our social and societal commitment. For our ongoing 
evaluation of target attainment, please refer to our 
Sustainability Report, which we have been publishing 
annually since 2009. 

Responsibility across the entire Supply Chain
As we constantly improve our supply chain, we now 
demand the same commitment from our suppliers. In 
2019, a uniform “Supplier Code of Conduct” was rolled 
out, which obliges all our business partners to fulfill 
our high standards of integrity and sustainability.

Employees as a Key Success Factor 
For a manufacturing company such as Wienerberger, the 
health, safety and satisfaction of its employees are the basic 
prerequisites of success and a crucial factor in sustaining it. 
Our target is to reduce the number of occupational 
accidents per year to zero.

The world of Wienerberger is here to serve the people. 
Our mission as a corporate citizen is to provide sustainable 
building and infrastructure solutions for people. 
Heimo Scheuch, CEO of the Wienerberger Group

Lasting Values for our Customers and Stakeholders
Sustainability is an integral part of our daily business 
activities. Committed to the creation of sustainable values 
both now and in the future, the Group ESG strategy 2023 is 
focusing on three central topics: decarbonization, circular 
economy and biodiversity.

SUSTAINABILITY FOR
GENERATIONS

Sustainability has always been at the core of the Wienerberger
world and played an essential role in our company’s 200-year history.
Our solutions are the key to creating infrastructure and buildings
for generations. We take responsibility for a livable future – by taking  
environmental, social and governance (ESG) aspects into account.
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Decarbonization
We assume responsibility along  
the entire value chain – from raw 
materials to production to our 
efficient solutions. Our goal by  
2023: Reduction of our CO2 
emissions by 15% as compared  
to 2020.

How to use bricks to combat climate 
change and foster a healthy eco- 
system? Simple: form bricks from 
clay, dry them and fire them in the 
kiln. The production process has been 
the same for centuries. Wienerberger 
is taking it one step further: Energy 
consumption for drying and firing 
must be significantly reduced. As part 
of our ongoing efforts to enhance the 

Circular Economy
Our goal by 2023: To develop 100% 
of our new products in such a way
that they are recyclable or reusable.

Promoting the circular economy  
is one of our primary ecological 
objectives. This involves, above all, 
returning residual material from 
our own production process – as 
well as material from external 
sources after thorough quality 
checks – into the production 
process. In plastic pipe production, 
we reached a milestone in 2018,  
as we succeeded in increasing the 
amount of secondary raw material 
to 75 kg per ton of products 
produced.

efficiency of our brick production 
processes, the Uttendorf plant has 
been converted into a demonstration 
plant. Within the demo framework of 
DryFiciency, an EU-funded project, 
a high-temperature heat pump was 
designed in cooperation with the 
Austrian Institute of Technology. 
After a three-year development 
process, we are now able to convert 
industrial waste heat from the dryer 
into useful energy for the kiln. In 
contrast to conventional gas burners, 
this technology reduces production 
costs by up to 20% and CO2 emissions 
by up to 75%, while energy efficiency 
increases by up to 80%.30



at first sight: Together with landscape 
architects, an earth wall with six 
meters of height, embedded in the 
landscape, was designed. Ideally 
suited as a habitat for bats, butterflies, 
badgers, forest lizards and natterjack 
toads. Moreover, it offers our 
employees the opportunity to spend 
their lunch break on a picnic bench 
in the middle of a meadow with 
flowers and a bee hotel. 

Biodiversity 
Brick production in harmony with 
nature, or how a natural earth wall 
fosters biodiversity. Our goal by 
2023: A biodiversity program for  
all our sites.

When Wienerberger took over the 
Heylen brick plant in Belgium, it 
quickly became clear that the plant, 
once in operation, was perceived as 
disturbing by neighboring residents. 
Together with various stakeholders, 
including neighbors, the city of 
Maastricht, the municipality of 
Lanaken and the province of Limburg, 
the company began to search for  
the best possible ecological solution. 
The outcome may seem surprising  31



Fresh water pipelines in Aegina, Greece
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SPIDER Concept
Pipelife introduced an innovative prefab system that is 
changing the installation industry for good – a ready-made, 
tailor-made electrical installation for every home based on a 
digital plan. The SPIDER consists of pre-wired flexible pipes 
from Preflex which can be easily rolled out at the construction 
site. SPIDER makes electrical installation time 5 times shorter, 
prevents errors and losses for the installer, saves on labor and 
material costs and is compatible with projects using Building 
Information Modeling (BIM).

All4Roof Roof Planner
All4Roof is a Wienerberger platform offering a digital end- 
to-end solution to roofers using our roof systems – from roof 
tiles and accessories up to all necessary technical fittings. The 
roofers’ customer receives a detailed offer directly generated by 
the tool. The offer includes a complete list of required materials,  
which can be ordered from Wienerberger. All4Roof makes 
doing business with us easier and simplifies processes for the 
roofer. With All4Roof, Wienerberger is taking a step forward  
in providing customers with a central point of contact during 
the planning of their roof.

Raineo
Due to global climate change, we are experiencing excessive 
rain, long periods of drought, heat and flash floods. The direct 
consequences of flash floods and the lack of water manage-
ment solutions are for example erosion, water pollution and 
even higher taxes. The patented Raineo solution, invented by 
Pipelife, prevents flooding, water pollution and acts as a water 
reservoir. The stored water can be reused for sanitary purposes 
or irrigation. Whatever way it is applied, Raineo takes care of 
our water – for decades.

Smart Pumping Station
What is a smart pumping station? It is an intelligent module 
for monitoring and remote management of rain, waste and 
groundwater pumps. The control system provides the current 
status of the pumping station, fluid levels, pump output and 
cumulative water volume. This innovative end-to-end service 
solution allows building owners to receive alarms in real time 
on any mobile device and take further measures as needed. 
For Wienerberger it provides the possibility for new business 
models through services and therefore potential recurring 
sources of income.

Innovations
Wienerberger
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CO2-neutral brick
Clay is one of the oldest natural building materials on earth 
and, thanks to Wienerberger, also one of the most modern ones. 
Clay bricks have natural climate-friendly properties due to 
their durability, robustness and recyclability. Wienerberger has 
developed a climate-neutral brick by combining the natural 
properties of clay bricks with a three-pillar-strategy.  
It is based on reducing the overall energy demand using re- 
newable energies and climate protection measures. In total, more 
climate protection activities are carried out than production 
requires. The climate neutrality of our pearlitefilled Poroton 
bricks has even been confirmed by the TÜV certification 
services in Austria and Germany. CO2-neutral bricks protect 
the climate – for a lifetime.

Wienerberger e4 Brick House
The Wienerberger e4 brick house is our complete housing 
solution for single-family homeowners from design to cons- 
truction. The e4 concept is named after its four key principles 
of ecology, economy, energy and emotion. Wienerberger has 
developed this concept together with experts to offer families  
an energy-efficient, healthy, sustainable as well as affordable 
house. It reflects the increasing demand of private builders  
to make a statement in support of climate protection, while 
realizing their own plans.

My Designs application
Wienerberger North America introduced MY DESIGNS, a 
mobile and desktop app providing homeowners with the ability 
to visualize what a home’s exterior and interior would look 
like with different brick and stone selections among the most 
popular products in the General Shale product range. Similar-
ly, architects and building contractors can gain inspiration for 
their design concepts. Within the first three months of release in 
July 2018, more than 1,000 customers downloaded the app. 
The app is also provided on touch- screens in General Shale 
retail stores.

e4
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Digital process improvement
Digitalization supports our optimization 
measures within the framework of
the Fast Forward program. We are 
improving our production processes 
through automation and the use of 
new tools, standardizing our procure-
ment procedures, and enhancing our 
efficiency at the stockyard and in the 
back office.

Efficiency enhancement 
& cost savings

––––
Optimizing our
business with
digital support

Digitalization
Wienerberger

At Wienerberger, we regard digitalization as 
the greatest opportunity for the construction 
industry in the last 30 years. As a leading 
provider of smart building material and 
infrastructure solutions, we are advancing 
digitalization in all our fields of business 
and encouraging our employees to take an 
active part in shaping the future of building 
con struction. We are pursuing our digital 
agenda concurrently on three levels: 

1.  Optimization and auto mation of our 
production and back office processes

2.  New digital interaction with our 
customers 

3.  Development of new digital business 
models 

Targeted investments are being made in  
the design of new digital tools and systems, 
which are then tested in pilot countries, 
optimized, and rolled out step by step to the 
entire Wienerberger Group. Digitalization  
is yet another area in which we leverage  
the strength and potential of our Group  
for continued organic growth. 
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Digital interaction
with customers
New platforms and digital tools have 
led to radical changes of our business 
model. Direct interaction with decision- 
makers strengthens our position in the 
value chain. In everything we do,  
we always have a clear goal in mind: 
making our customers’ lives easier.

Digital business models
Digitalization is the driver of future 
organic growth: from design work 
supported by digital product information 
to prefabrication based on 3D models 
to smart products providing data and 
other useful information for customers.
In combination with our service plat- 
forms, we thereby generate sustainable 
added value.

Added value  
through services

––––
Services that bring

us closer to our customers
and partners

Scalable 
new solutions

––––
Scalable solutions
that open up new

sources of revenue
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Storage place in brick factory in Uttendorf, Austria
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Revenues 2020 € 2,092 mn

149 plants

Strong local partner in close  
cooperation with customers

11,939 
ø employees (in FTEs)

154,000 
houses built

286,000 
roofs covered

14 million
m2 of surface paved 

Digital tools for improved interaction  
with decision-makers

Expansion  
of our  

portfolio  
of system  

solutions and 
services

Consolidation and 
new products

In 2020, Wienerberger Building Solutions built a mid-sized town:

Wienerberger Building Solutions
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As a leading provider, we actively 
shape the future of building con - 
struction and regard digitalization  
as the greatest opportunity for the 
construction industry of the past 30 
years. With our innovations, such as 
prefabricated wall elements and the 
use of robotics on construction sites, 
we help building contractors over-
come the shortage of skilled labor.

As we continue to advance our trans - 
formation process, we are broadening 
the range of our innovative system 
solutions to include services and 
other features. All4Roof is only one 
of many examples: a digital tool that 
makes a roofer’s life a lot easier.

Strategic highlights in 2020
  Resilient earnings due to a higher 
percentage of premium products  
in total revenues

  Cost inflation covered through 
consistent implementation of  
our pricing strategy

  Successful implementation of 
efficiency-enhancing measures 
within the Fast Forward program

  Sale of our Swiss brick operations 
as part of continuous portfolio 
optimization

  Acquisition of Ammonit,  
a German provider of a broad  
range of facade solutions

In this context, we are exploring  
the possibility of using new energy 
sources, such as green electricity, 
hydrogen, or biomass. To promote  
the circular economy, we design all 
our products so as to make them 
100% reusable or recyclable. More-
over, our biodiversity programs reflect 
our clear commitment to the preser-
vation of biodiversity.

Wienerberger Building Solutions  
has a strong industrial platform and 
operates 149 plants in Europe. Acting 
as a local partner for our customers  
in 23 countries, we understand what 
they need. This accounts for our 
leading market positions in our main 
product groups:

  No. 1 in clay blocks worldwide
  No. 1 in facing bricks in Europe
  No. 1 in roof tiles in Europe
  Market leader in concrete pavers  
in Eastern Europe

By increasing our share in the value 
chain, we intend to double our per  - 
centage of revenues generated with 
products for the building envelope  
to about 10%. We also see growth 
potential in related fields and new 
products: 

  From roof tiles to roofing systems 
 From clay blocks to wall systems 
  From concrete pavers to outdoor 
paving systems 

System solutions for the  
entire building envelope

The Wienerberger Building Solutions 
Business Unit comprises a varied 
portfolio of innovative products and 
system solutions. Clay blocks and 
roof tiles as well as pavers can be 
used for a broad variety of applica-
tions – for roofs, facades, walls, patios, 
public spaces, and gardens. They are 
our “building blocks” that enable us 
to fulfill our mission of “improving 
people’s quality of life”. Their natural 
properties are ideal for this purpose: 

  Made from natural raw material
  Robust, with a useful life of over 
100 years

  Energy-efficient in both summer 
and winter

  Quality and value that last for 
generations

All our entrepreneurial activities  
are guided by clearly defined sustain-
ability targets. We are consistently 
working on improvements of our 
production technologies in order to 
save resources and reduce our CO2 
emissions. In clay block production, 
for example, CO2 emissions have 
already been reduced by 20% 
compared to 2010. 

We are 100% committed to the 
European Green Deal. In the coming 
years, we will further intensify our 
activities aimed at decarbonization, 
the objective being to reduce our CO2 
emissions by another 15% by 2023. 

WIENERBERGER  
BUILDING SOLUTIONS
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Revenues 2020 € 933 mn 

22.2 x

Prefabricated solutions 
to overcome the  

shortage of skilled labor

3,328
ø employees (in FTEs)

35
plants

around the globe  
with our pipes

Further development in value- 
creating in-house solutions

Focus on smart infrastructure solutions for  
water and energy management 

Significant growth potential through
enhanced services offering

Increased 
local strength 

through 
combined 

efforts  
in brick  

and pipe  
business

Strategic growth segments

Wienerberger Piping Solutions
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of installation time and ensures that 
no mistakes are made, which results 
in cost savings and increased safety.

The development and marketing of 
smart solutions with a clear focus on 
sustainability, ease of operation for 
users, and digital support are impor-
tant components of our value-cre-
ating growth strategy. We help our 
customers to prevent flooding by 
means of smart pumping systems, 
monitor water quality even in remote 
areas, and increase the service quality 
of water network operators through 
innovative monitoring systems.

Strategic highlights in 2020
  Increase in profitability despite 
challenging conditions through 
systematic digitalization, product 
optimization and improved 
efficiency

  Enhancement and strengthening  
of our position as a provider of 
smart system solutions through the 
acquisition of Dutch tech company 
Inter Act B.V.

  Successful integration of Reddy 
S.A., a company taken over in  
2019 as part of our move toward  
a broader range of systems in the 
high-margin electrical business

We actively support the goals of the 
European Green Deal. We are pursuing  
the ambitious target of making our 
new products 100% recyclable and 
re usable. The world’s first compo- 
site plastic pipe system certified for 
the transport of hydro gen (in the  
high-pressure range) – we support 
the energy transition through  
the increased integration of green 
electricity in the energy mix.

We have also developed an ideal 
solution in response to the challenges 
of climate change, including extreme 
rainfall events followed by periods  
of drought: the Raineo® rainwater 
management system. Raineo® not 
only takes some of the burden off 
public sewer systems and prevents 
flood damage but also promotes the 
sustainable use of water as one of  
our most precious resources.

Alongside the challenges involved in 
the management of energy and water, 
the construction industry is confronted  
with a shortage of skilled labor while 
construction projects are becoming 
increasingly complex. With our pre - 
fabricated product solutions, especially 
for building services and facilities, we 
assume a pioneering role supporting 
architects, designers, plumbers, and 
electricians and helping them 
complete their projects on schedule 
and in top quality. Our Preflex Spider 
system saves electricians up to 30% 

Piping solutions for buildings 
and infrastructure

The Wienerberger Piping Solutions 
Business Unit comprises our business 
in plastic and ceramic pipes. With 
these product groups we are repre-
sented in 25 countries. We develop 
innovative and sustainable system 
solutions in two strategic key areas:

  In-house solutions
  Infrastructure

Our range of solutions comprises 
installations inside and around 
buildings, water supply, wastewater 
disposal and rainwater management, 
energy supply, and solutions for data 
transfer in the infrastructure segment. 
Our portfolio also includes special 
products for industry and agriculture.

To advance our growth strategy and 
to further strengthen our position  
as a service provider, we are stepping  
up our efforts aimed at digitalization, 
automation, and prefabrication as well  
as the development of smart and 
complete solutions. 

Together, we are pursuing the  
goal of making life safer, healthier 
and better for all. Our solutions 
offer protection from the conse-
quences of climate change, counter - 
act the scarcity of resources, and 
help protect the environment.

WIENERBERGER  
PIPING SOLUTIONS
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Revenues 2020 € 325 mn 

#1

13
plants

1,352 
ø employees (in FTEs)

78% / 22%
revenue spilt between bricks  
USA & Canada vs. pipes USA

Acquisition of Meridian Brick* as a milestone  
in our value-accretive growth strategy

With our diversified 
portfolio and our 

strong brands, we 
are the preferred 

solution provider in 
our core markets 
and are actively 
driving market 
consolidation

market position east 
of the Mississippi

North America
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growth strategy. Meridian Brick 
operates 20 highly advanced plants 
and holds strong positions in the 
most important brick markets,  
such as Texas. With its innovative 
product portfolio and its plant 
network, the company is a perfect  
fit for Wienerberger. Together, we  
will become the leading provider  
of masonry solutions in our core 
markets and maintain our strong 
focus on ESG, innovation, and 
digitalization.

Strategic highlights in 2020
  Continuous improvements  
within the framework of the  
Fast Forward program

  Strict cost discipline in connection 
with price increases to cover cost 
inflation had a positive effect on 
profitability and earnings

  Significant increase in the 
percentage of innovative products 
and steady enlargement of the 
product portfolio

  Acquisition of Meridian Brick*, the 
largest provider of facade solutions 
in North America

Our local presence in the USA fos-
ters customer proximity. Architects 
and home builders appreciate our 
paper-cut bricks, which resemble old 
soft-mud bricks and stand for lasting 
value in the North American market. 

In our North American brick busi-
ness, our main focus is on premium 
single and two-family homes, for 
which we supply high-quality clay 
facades and interior design elements. 
At the same time, we intend to 
further increase our share in the 
attractive commercial brick market. 
Our innovative solutions are ideally 
suited for easy and efficient installa-
tion on the construction site. They 
include prefabricated insulation 
elements, which are delivered as 
facing bricks with an integrated layer 
of insulation and are perfectly suited 
for easy and fast installation. We 
support our customers with digital 
tools right from the planning phase, 
help them select the right products, 
and thus facilitate their decision- 
making process. In our pipe business, 
we concentrate on infrastructure 
applications, such as water manage-
ment, and special applications for 
energy management and agriculture.

The acquisition of Meridian Brick*, 
the largest provider of clay facade 
solutions in North America, is a 
milestone in our value-creating 

High-quality facade solutions 
and pipe systems for infra-
structure

The product portfolio of the North 
America Business Unit primarily 
comprises facing bricks, plastic pipes, 
concrete products, and calcium silicate 
products. Since our market entry in  
the USA in 1999, we have positioned 
ourselves as the clear market leader in 
our core markets east of the Mississippi. 
Our brick business is based on a 
network of modern and highly efficient 
plants in the USA and Canada, plus 19 
distribution outlets. The pipe business is 
run from our establishment in Arkansas 
with a particular focus on water 
management solutions and high-pres-
sure applications in the energy sector.

Our entrepreneurial activities are 
subject to clear sustainability criteria. 
In the North American market, as  
in other parts of the world, we strive 
to continuously reduce our CO2 
emissions, improve our production 
processes, and minimize fuel con-
sumption. Through a steady reduc-
tion in the volume of production 
waste and our biodiversity programs, 
we actively contribute to the conser-
vation of flora and fauna at our 
pro duction sites. The circular eco- 
 nomy is another of our priorities. We 
are proud to report that in 2020 over 
90% of the products we produced 
and sold were reusable or recyclable.

NORTH  
AMERICA

* Closing subject to approval by the competition authority
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The World of Wienerberger is wide. Many topics that all deserve attention.  
Further information on diverse topics can be found on our homepage.

World of Wienerberger 
Magazine 2020 

Annual Report
Online 2020

Annual Report
2020

DISCOVER THE  
WORLD OF  
WIENERBERGER

Remuneration Report 
2020

Sustainability Report 
2020
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